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The Procubitos Europe Group is the leading 
European company in the manufacture, sale and 
distribution of ice for food consumption. It was 
created in 2018 as a result of the merger of the two 
Spanish leaders in the sector, Procubitos S.L. and 
Cubers Premium, S.L., which resulted in the largest 
European group in terms of size, 
internationalisation and product portfolio. The 
Group has six factories, four in Spain, one in Italy 
and one in Germany. The company distributes its 
products mainly through two channels: 
supermarket chains (Retail Channel), and the 
restaurant, nightlife and events channel (HORECA 
Channel). In addition to manufacturing, the group 
has different delegations from where it carries out 
the capillary distribution, customer to customer, of 
its products.

This code of conduct is not intended to cover all 
situations that may arise in the business 
environment, but it serves as a guide and expresses 
a solid set of values and principles that define our 
corporate culture, as well as the essential standards 
of behaviour that should govern relations with our 
various stakeholders, where the communities in 
which we have manufacturing plants/activities are 
an essential part of this social commitment.

This code serves as a guide to put these principles 
into practice and will be reviewed and updated 
periodically so that it is a living reference 
framework over time, in the different situations that 
may arise in the company in its different areas of 
work.

For Procubitos Europe, Corporate Social 
Responsibility is an essential element of the 
company, shared by the entire organisation and is 
the direct responsibility of the General 
Management.

The employees, as part of the company, and the 
representatives of the company, in their areas of 
responsibility, will have to know and comply with 
the principles and policies applied in Procubitos 
Europe. Furthermore, they must look after the 
interests of the company and its stakeholders rather 
than their own and not take advantage of 
commercial benefits or gifts from business 
relationships.

In the event of a conflict of interest, i.e. a conflicting 
situation arising from their job responsibility, the 
employee or partner must immediately report it to 
their line manager or HR/personnel department or 
to the legal compliance officer.

The company currently has protocols in place for 
robbery or theft, sexual harassment, workplace 
harassment, dismissal and assaults on persons. We 
are in the process of developing and approving the 
Equality Plan Protocol.

The company will be responsible for delivering this 
code of ethics in writing when the employment 
relationship with the employee or collaborator 
begins, as well as providing information about it in 
its annual internal training sessions.

It will be delivered together with the rules and 
regulations of the working environment, the LPPDD 
and video surveillance, and the OHS assessment of 
the workplace.

All the policies and protocols mentioned in this 
code are available to those who request them.
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MISSION:
To manufacture and market the best packaged ice 
on the market: premium quality, innovative, safe, 
sustainable and profitable ice. To build irreversible 
competitive advantages in all aspects of the 
business: labour and food safety, production 
efficiency, quality, consolidated brand, Ice Menu of 
innovative products, efficient distribution, and 
excellent service.

VISION:
We want to be the world's leading ice company in 
terms of innovation; to generate the first ice brand 
known at European level; to export our products all 
over the world. 

Corporate 
Culture02
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The regulations in force in the country of operation 
shall apply.

Values are those characteristics that define a 
company and that serve as the backbone for its 
growth.

These company values influence the target 
audience. If current and potential customers take 
on board the values we are aiming for as inherent 
to the company, this will ultimately have an impact 
on the profits we make.

But it is not only important to consider customers. 
The members of the internal team must also know 
and take on board the company's values in order to 
internalise them and pass them on to customers.

Transparency. In a social environment where it is 
becoming less and less frequent, we can integrate 
transparency towards our team and towards our 
customers into our corporate values. Transparency 
that implies trust and humanity in human relations, 
including labour and commercial relations.

Customer Orientation. External customer 
satisfaction, greater than that which can be 
achieved by other suppliers, is essential to ensure 

the sustainable success of our company and the 
continuity and improvement of our results. To 
achieve this differential satisfaction, it is essential 
that we all treat our internal customers with the 
same criteria of rigour and quality with which we 
aspire to treat our end customers.

Quality, excellence, responsibility. Our 
aspiration for excellence and quality mark our path, 
and our responsibility for business results also 
extends to results in society and the environment.

Commitment and teamwork. The 
achievement of the company's goals is a 
commitment that each of us feels as our own and 
which we demonstrate every day in our work. We 
make the company's objectives our own and pursue 
them with rigour, self-demand and punctuality. 
Only by working together can we achieve the results 
to which we aspire. We trust and care for people 
and help those who want to develop professionally 
to grow. By collaborating with freedom of opinion 
and helping each other, we learn.

Applicable 
Regulations04

Values03
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Any breach of this Code of Conduct shall be 
reported directly to the General Management of the 
Company or to the Corporate Social Responsibility 
Committee which, except in the cases provided for 
by the law in force, shall gather the information to 
determine whether or not the Code of Ethics has 
been breached. In the event of non-compliance, 
they will determine the coercive measures to be 
applied in each case, depending on the violation 
committed and the consequences it has had.

When the breach of the Code of Ethics is by a 
company professional, they will entrust it to the 
Organisation and People Department, so that the 
disciplinary measures provided for in the collective 
bargaining agreement or in the applicable labour 
legislation can be applied.

The identity of the person reporting the violation will 
be treated confidentially, except in cases established 
by law.

Any employee who becomes aware of malpractice 
or a breach of this code of ethics should report it to 
their line manager or the HR department.

Any report of violation or misuse can be made by 
sending an e-mail to
responsabilidadsocial@procubitoseurope.com, 

which will be sent directly to the person in charge of 
the sustainability area. Complaints can also be 
made by post to the CSR Manager of Procubitos 
Europe, SL, C/Acanto nº22 7º4ª 28045 Madrid.

All such reports will be treated anonymously and 
without any kind of retaliation towards employees.

Disciplinary 
Measures05
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Procubitos condemns corruption and bribery and 
rejects any form of behaviour that goes against 
ethical standards of business conduct, which may 
result in a benefit or advantage to individuals as a 
result of their business relationship. Procubitos 
requires integrity in the performance of contracts, 
reporting of financial information, dealing with 
officials, suppliers or third parties. 

ZERO tolerance in:

 Gifts and presents: no gifts, travel or 
entertainment that may benefit from the business 
relationship may be given or received.

Receiving money or commissions

Donations: no donations may be made to 
political parties and NGOs that may favour any 
consideration or service.

Lobbying

Handing over confidential information of the 
group and the non-protection of industrial or 
intellectual property.

Money laundering: receiving money from third 
parties that comes from sources of dubious 
origin, illegal sources, etc

The company recognises the importance of 
protecting all confidential information in relation to 
its employees, both in relation to the processing of 
personal data and the free movement of such 
data, in strict compliance with the RGPD and the 
LOPDPGDD, as well as all information that such 
employees must handle in order to execute their 

employment relationship, making available to 
them the appropriate cybersecurity tools in each 
case.

On the other hand, company personnel are 
obliged to maintain confidentiality and respect the 
duty of secrecy regarding the information to which 
they have access.

Data Protection / 
Cybersecurity08

Corruption And 
Bribery And 
Money Laundering07
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COMMUNITIES IN WHICH WE OPERATE

Our challenge is to participate responsibly in our 
environment. Institutional relations with the 
municipality in which our operations are located 
that have a direct impact on recruitment, to 
encourage the incorporation of local talent and 
their families, and to develop suppliers to facilitate 
their growth through our production and 
distribution network. Relations with cultural 
institutions and socio-cultural sponsorships.

OTHER ORGANISATIONS

Educational Institutions, mainly Vocational Training 
Centres in the vicinity of our operations and 
University Centres in which to support innovation.

Performance With 
Our Stakeholders09

EMPLOYEES

The company is committed to a work environment 
that promotes diversity, inclusion, lifelong learning 
and equality and development with training plans 
aligned to the Company's strategy. We believe in a 
workplace where there is mutual trust, respect for 
human rights and freedom from discrimination. We 
support the physical and mental well-being of our 
employees by ensuring safe working conditions.

We promote a Safe and Environmentally 
Sustainable Work Culture in everything we do, 
focused on facts and results for decision making 
and aimed at continuous improvement. We 
facilitate an inclusive work environment with a clear 
organisation that encourages active participation 
and fosters internal growth.

CUSTOMER

We agree on service levels and product 
specifications with transparency and openness to 
collaborate in the continuous improvement of the 
product that consumers can buy.

CONSUMER

We listen to proposals to improve the acceptability 
of our products based on consistent quality brand 
image that IS MANUFACTURED.

SUPPLIER

We work together to empower each other and bring 
innovation. We minimise material consumption by 
relying on high quality materials. We partner with 
equipment and facility suppliers to optimise 
processes with a focus on 
Safety/Quality/Productivity.

SUPPLY CHAIN

We guarantee Food Quality and Safety and 
Regulatory compliance (legal and internal) by 
respecting policies and regulations with full 
transparency and assuming responsibilities towards 
them.

We ensure the preference and consistency of our 
products to satisfy our consumers and customers. 
To this end, we will establish a degree of 
collaboration with our suppliers and analyse the 
needs of our customers in order to offer them 
products, systems and services that meet their 
expectations, integrating from the customer to the 
supplier to the entire supply chain through the level 
of committed service, valuing the contribution of all 
the activities involved in the same and the impact 
on sustainability that they may have.

ENVIRONMENT

We respect the environment, assuming the 
commitment to minimise the environmental impact 
of our activities, promoting sustainable 
development, using natural resources efficiently, 
preventing pollution, and reducing the generation 
of waste by treating it responsibly.

We minimise energy consumption: photovoltaic 
installations and energy-efficient equipment as 
existing equipment is replaced. Use of low impact 
refrigerants to protect the ozone layer. Responsible 
use of water with recovery for auxiliary processes of 
water not used in the product. Packaging 
machinery that minimises the amount of packaging 
material to be used. Circular economy in the use of 
pallets.
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for the implementation of these principles, 
supported in this by the Corporate Social 
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Application Of This 
Code10
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c u b e r s p r e m i u m . c o m

Thank you!


